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Canada’s culture of compassion
A rich tradition and legacy of philanthropy provides billions of dollars and thousands
of volunteer hours for causes across the country

S

ince confederation 150 years
ago, Canadians have earned
a reputation for being caring,
both at home and abroad. A landmark
study by Statistics Canada in 2015
revealed that 40 per cent of Canadians
consistently volunteer for charitable
causes and just over 80 per cent
donate money to charities annually.
Scott Decksheimer, chair of the Association of Fundraising Professionals
in Canada (AFP Canada), believes
today’s culture of caring is a combination of the legacy of thousands
of years of indigenous communities
assisting one another and the systems
entrenched in Canadian life by the first
European settlers.
“Indigenous communities, in what
was to become Canada, had their
own sophisticated culture of mutual

“One of the ways we can
showcase our nation as a
caring country is to explore
how we celebrate the
diversity of philanthropy in
every aspect of life.”
Scott Decksheimer
is chair of the Association of
Fundraising Professionals in Canada

NATIONAL PHILANTHROPY DAY
National Philanthropy Day (NPD) is being celebrated in many communities
across North America, including every major metropolitan area in Canada.
As the main sponsor of NPD, the Association of Fundraising Professionals
(AFP) takes this opportunity to acknowledge the generosity and dedication

our First Nations citizens, we are a
collection of immigrant families who
came together to build communities,”
she says. “As pioneers, we built barns
together, shared food, and maximized
and celebrated the skills that each community member could bring.”
The continuation of the caring cul“Donors want to understand ture is evidenced in the record high
of $9.1-billion donated by individual
the impact of their gifts and Canadians in 2015.
“The culture has evolved, and donors
expect accountability from
want to understand the impact of their
the charities they support,
gifts and expect accountability and transbut compassion remains the parency from the charities they support,
but compassion remains the driving
driving force.”
force,” adds Ms. Willson. “We still share
Karen Willson
food, help provide shelter, education
is an Association of Fundraising
and medical equipment, and support
Professionals in Canada board member families who have been devastated
by natural disasters, such as the Fort
McMurray fires for which $165-million
was raised to support victims.”
It’s a theme that Governor General
of the many Canadians who have made a contribution.
David Johnston developed at the recent
Governor General’s Conference on GivCheck out the NPD website – www.npdlove.com – or connect with your local
ing: Working Together for the Common
Good at Rideau Hall in Ottawa.
AFP chapter (www.afpnet.org) to learn how you can join in.
Culture, Page AFP 4

support, giving and receiving, many
thousands of years before the first
Europeans arrived,” he says. “Life
for many European immigrants was
initially very difficult, so communities
came together to share what they had
simply to survive.”
Mr. Decksheimer says the celebration
this year of Canada’s 150th anniversary
of confederation is an opportunity to
also celebrate and recommit to the
country’s philanthropic culture.
“We at AFP Canada want 2017 to be
seen as a year for philanthropy when
we celebrate Canada’s inclusivity and
the way we’ve come together to make
our country truly great,” he says.
AFP Canada board member Karen
Willson agrees.
“Canada became a country because
we cared for one another. Outside of

Online? Visit globeandmail.com/adv/nationalphilanthropyday2017
CAMP OOCHIGEAS

Camp Ooch puts friendship and fun in the front seat

B

efore going to sleep, in the quiet
of the cabin, campers talk about
their “rose, thorn and bud” of the
day, and Alex Robertson always looks
forward to this sharing of highlights,
challenges and expectations at Camp
Oochigeas (Ooch) in Muskoka, Ontario.
He believes that what makes these
moments so special is not only what
the children typically talk about:
friendships, activities and experiences. It’s what they don’t dwell on:
living with cancer.
“At Camp Ooch, where everyone
is affected by cancer, children have
the chance to put friendship and fun
in the front seat and cancer in the

INSIDE

Connecting with children their own age helps campers develop skills for
interacting with others. SUPPLIED

Highlighting
hidden poverty
AFP 3

Benefits of affordable
home ownership
AFP 4

backseat,” says Mr. Robertson, CEO
of Camp Ooch, who also returns every
summer as camp counsellor.
At the only overnight camp in Canada that provides onsite intravenous
chemotherapy and blood transfusions, the med shed – as the treatment centre is called – holds medical
equipment and musical instruments
and games. “Last year, I accompanied
a seven-year-old to get his push of
chemo every morning,” Mr. Robertson recalls. “We played a game of
Uno while he was getting hooked up,
and after his PIC line was wrapped up,
we’d join the early morning swim.”
Reflecting Canada’s demographics

The Future of
Surgery project
AFP 7

POVERTY ISN’T ALWAYS EASY TO SEE.
1 in 5 Canadian children are living in poverty. Every year, The Salvation Army feeds, clothes and supports
millions of Canadians in need. Let’s make Canada better for all. Please donate at SalvationArmy.ca.

of children with cancer, the campers may have leukemia, brain and
central nervous system cancers or
lymphomas.
They may be recovering from surgeries and radiation, and often have
further rounds of therapies ahead of
them. “[Children with cancer] spend a
lot of time in hospitals and with their
parents or guardians since many are
Camp Ooch, Page AFP 2
This content was produced by Randall
Anthony Communications, in partnership
with The Globe and Mail’s advertising
department. The Globe’s editorial
department was not involved in its creation.

Focus on
pediatric care
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PHILANTHROPY IN CANADA
OPINION

Why be a fundraiser? The goal is to build relationships and
work with donors to create real change
By Michael Nilsen,
Vice President, Communications
and Public Policy, Association of
Fundraising Professionals

C

anada has an incredible tradition of philanthropy – giving,
volunteering and other activities that support charitable causes.
According to the Association of Fundraising Professionals (AFP) bi-annual
What Canadian Donors Want Survey,
over two-thirds of Canadians typically
give an average of $924 to charitable
causes.
But all that giving and volunteering

doesn’t happen automatically. Canadians are a very generous people. We
want to help one another. But most
of us don’t wake up and just decide
to give. We may not always know the
best way to give or which organization to support.
That’s where a professional fundraiser comes in – the individual
responsible for generating funds and
support for a charity. But if you think
a fundraiser is someone who just
makes phone calls all day, think again.
The goal of a fundraiser is not really
about raising money, but creating
relationships.
“Fundraising is about creating con-

nections between people and the
cause they want to support,” says
Vivian Smith, executive director of the
Langley Memorial Hospital Foundation in Langley, B.C. “It’s not about
what my organization needs necessarily, or how great my cause is,
but rather listening, seeing how the
donor’s interests match up with my
organization’s programs and needs,
and working together to create maximum impact.”
The personal nature of fundraising,
and the idea that you’re helping to
make a difference, is one of the things
that appeals to many fundraisers
about their jobs. “I truly believe in

PRESBYTERIAN CHURCH OF CANADA

Presbyterians continue to help build and
strengthen Canada’s social fabric

W

hen Scottish settlers arrived
in the Maritimes in the 18th
century, they brought with
them Presbyterianism and the idea
of the church as an organ for social
transformation and working for the
common good.
“Presbyterians have always been
interested in education and social
justice,” says Rev. Ian Ross-McDonald,
general secretary of the Presbyterian
Church of Canada, which is headquartered in Toronto. “That’s why in
many towns that they settled in, the
first things erected were a church and
a school.”
That sense of civic duty remained
strong as those early Presbyterian
settlers organized congregations in
various parts of the country, eventually coming together in 1875 to form
the Presbyterian Church of Canada
– at that time the largest Protestant denomination in the land. As
Canada grew from a dominion of
four provinces to the confederation
it is today, the Presbyterian Church
and its members – which included
the likes of Anne of Green Gables
author Lucy Maude Montgomery and
journalist George Brown, who went
on to become one of the fathers of
confederation – played pivotal roles
in building and strengthening the
country’s social fabric.
Rev. Ross-McDonald points to the
various programs run by congregations across Canada over the decades
– from children’s after-school and
lunch programs to community choirs,
family violence prevention and refugee sponsorships.
“Presbyterians have, as a rule, supported not just education but also
worked to ensure that families are
looked after socially,” he says. “For
example, we helped people escaping the Irish potato famine, as well as
Hungarian refugees who arrived in
the 1950s. And while we are painfully
aware of the role the church played

my organization’s mission, and I love
hearing about how we’ve touched
patients’ lives,” says Roger Ali, president and CEO of the OneFoundation
for Niagara Health System in St. Catharines, Ontario. “I want to help build a
healthier and stronger community,
and fundraising is a great way to do
that.”
Fundraisers agree that it’s an exciting time to be a fundraiser. “The
charitable sector is becoming an integral part of our country, and there’s
a high demand for our services as
government continues to cut back
on budgets and spending and baby
boomers leave the workforce,” says
Scott Decksheimer, chair of AFP Canada. “Fundraisers are in high demand,
and a good professional will have
many opportunities to move up and
face new challenges.”
The latest AFP Compensation and
Benefits Study shows that the average
salary for a fundraiser in Canada in
2016 was $73,529. Six in 10 fundraisers saw their overall salaries rise from
2015 to 2016.
But before one jumps in, Dana AdesLandy, CEO of the Heart & Stroke
Foundation in Quebec, cautions individuals to consider some of the challenges. “Fundraising is competitive
right now with so many organizations
needing to raise money. You have to
be creative and be able to differentiate
yourself and your organization. But

success doesn’t happen overnight
– it’s a series of steps in building
relationships. So it’s critical that you
have a passion for your cause. If you
don’t believe in what you’re raising
funds for, you’ll find your job very
challenging.”
Mr. Ali suggests individuals interested in fundraising should:
• Talk to professional fundraisers to
learn how they became involved
and why they enjoy their job;
• Attend an AFP event to connect
with fundraisers and learn from
them;
• Take time to figure out and articulate their values and strengths;
• Give 100 per cent. Fundraising is
a very personal career. Fundraisers take it home with them, so
they need to be connected to and
inspired by the cause.
There’s a lot to learn about fundraising, but there are a lot of opportunities
as well, and many colleagues who
can help you along your journey. But
in the end, for most fundraisers, the
best part is the impact you have on
your community and your country.
“What makes fundraising so great
is that we’re always focused on the
future: how we can work with donors
to create real change,” says Ms. AdesLandy. “I love that about our profession. It’s always so inspiring to bring
people together to see how we can
make things better.”
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Camp Ooch: A chance to
socialize and make new friends

The Presbyterian Church works to empower youth and stengthen families.
SUPPLIED

in the residential schools, we are very
invested in healing and reconciliation
work with indigenous people.”
Today, the Presbyterian Church of
Canada continues its philanthropic
work through roughly 150,000 people
in more than 800 congregations, worshipping across the country in over
20 different languages. These efforts
extend beyond Canada; in the last
150 years, the church has sent close
to 840 missionaries and supported
thousands of projects in India, Africa,
Eastern Europe, and Central and South
America.
This important work has changed
many lives. The church’s maternal
health program, for instance, has
provided health services to more than
27,000 people in Afghanistan and supported more than 2,000 women and
girls in Malawi through human rights
and gender empowerment train-

ing. In Afghan communities where
Presbyterians support the maternal
health program, the mortality rate
among new mothers has fallen from
15 out of every 1,000 live births to one
out of 1,000.
As Canadians celebrate Canada’s
150th anniversary this year, many
may not realize that the country they
so proudly call home was shaped in
part by Presbyterians.
“The values of the church – like
supporting education, sharing what
you have, participating in government
and contributing to the common good
– were very strongly reinforced from
the pulpit every Sunday and in bible
study,” says Rev. Ross-McDonald.
“Those values would have influenced
local policies and how people voted,
and in Ottawa we have had a number
of politicians over the years who
came from the Presbyterian church.”

You are vital to the
Future of Surgery

too sick to go to school,” says Mr.
Robertson. “Since their chances to
socialize and make new friends are
limited, they can miss out on milestones that are integral to a healthy
development.
“Camp changes that,” he adds.
Feedback from families, doctors and
nurses confirms that connecting with
children their own age helps campers
develop skills for interacting with
others – it also fosters a sense of
belonging. Camp Ooch programs are
provided at no cost to campers and
their families, explains Mr. Robertson.

“Since we don’t receive government
or hospital funding, what we call the
‘Magic of Ooch’ happens only because
of our amazing community of donors
and volunteers.”
Camp Ooch currently serves about
20 per cent of Ontario’s children with
cancer, with programs in Muskoka,
at Ooch Downtown in Toronto and at
various pediatric hospitals, he says.
“There are still many kids who don’t
have access to an oncology camp, and
we’re aiming to increase our capacity
and also reach children who are unable
to attend overnight camps.”

Children at Camp Ooch don’t dwell on living with cancer. SUPPLIED

Together, Vancouver General Hospital (VGH)
and UBC Hospital are the cornerstones of
surgical excellence in this province. Whether
we are dealing with tumours, traumas, or
transplants, we’re often the only place that can
help. But VGH’s operating rooms are small and
out of date, and UBC facilities are not equipped
to handle high acuity cases. The Future of
Surgeryy will see the transformation of both sites.
This $60 million fundraising campaign will
strengthen the resources of VGH and UBC
Hospital as a single, state-of-the-art, eﬃcient,
and eﬀective surgical program.

If you or someone you love needs
surgery, you don’t want to wait.
Or worry. You need immediate,
high quality care, followed by
a swift and complete recovery.

We need your support, to reduce
the waiting and the worry, and to
improve outcomes for every patient
in our care.
Join us.
Find out more at:
vghfoundation.ca/surgery
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THE SALVATION ARMY

Building partnerships to beat poverty

T

he Salvation Army began helping Canadians in 1882, just 15
years after Confederation. Now
active in 400 communities across the
country, the organization is part of
the fabric of Canadian society and
continues to focus on those in need,
says John McAlister, national director
of marketing and communications
for The Salvation Army.
“In some ways [our history] is also
a difficult story, that all these years
later and in a country that’s so rich,
so developed, there’s still one in

“...it’s not just us offering
a service or a program,
but it’s about us being
in community and the
relationship with others.”
John McAlister
is national director of marketing and
communications for The Salvation
Army

10 Canadians who is falling through
the cracks of society, who still needs
support, who is still struggling to put
food on the table,” he says.
While some forms of poverty
are obvious, such as those people
who are homeless and living on the
streets, most people don’t realize
the extent of hidden poverty, adds
Mr. McAlister. In 2016, The Salvation Army in Canada gave out 3.2
million free meals at shelters and in
various feeding programs across the
country.

“Throughout the country, 1.9 million people were helped with basic
needs, whether that’s food, clothing
or shelter,” he says.
Over the years, the work carried out
by The Salvation Army has become
more professional in its service delivery, adds Mr. McAlister. This is evident
in the support it provides to people
experiencing homelessness. The
charity opened its first shelter in
Toronto in 1890, and the program has
developed into a significant service in
major cities across Canada.

Above and above right: Last year, The Salvation Army in Canada gave out 3.2 million free meals at shelters and in feeding programs across the country.
Right: The Salvation Army has a long history of helping those in need. SUPPLIED

“Each night we provide accommodation to nearly 6,000 people,”
he says.
Providing support to those in
need takes considerable resources,
and The Salvation Army relies on
volunteers and financial support
from Canadians. One high-profile
fundraiser is the annual Christmas
Kettle initiative. This well-known
campaign featuring bell ringers with
their collection “kettles” continues
a tradition that started in 1901, says
Mr. McAlister, who believes it is one
of the longest-running fundraisers
in the world.
However, while the Kettle campaign is a constant, there are many
other initiatives.
“We have lots of other ways that
we do fundraising, whether it’s
through our mail program, the thrift
stores, monthly donors or those
who support some of our local programs directly. We rely heavily on
the support of the public to make
sure that we can provide these programs,” he says.
With an eye on the future, Mr.
McAlister says The Salvation Army
will strengthen its partnerships with
other community groups.
“The sense that one group or one
organization can do things alone,
I don’t think that’s the future in
Canada. We’re certainly striving to
engage with other community partners and trying to see how we can all
work together to really address this
issue of poverty in Canada,” he says.
As it works toward building those
partnerships, The Salvation Army
continues to respond to community
needs.
“Because we’re a part of the community, we’re a part of the fabric of
society; it’s not just us offering a
service or a program, but it’s about
us being in community and the
relationship with others. We want
to make sure that we’re responding
to the needs that are there, finding
appropriate ways in each community to be part of solutions, and
building on the strengths and assets
of the people that are there,” says
Mr. McAlister.

stress, more
morning routine
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PHILANTHROPY IN CANADA
OPINION

A gift to Canada: Lifting people out of poverty
benefits us all

Dr. Jacline Nyman
President & CEO
United Way Centraide Canada

A

s we celebrate Canada’s 150th
year, I am reflecting on the
things about our country that
make me proud to be Canadian. I value
our acceptance of diversity in all its
forms, the generosity and compassion
that power our communities, and our

When all Canadians
have the opportunity to
contribute meaningfully
to society, to feel
included in the fabric of
our communities and to
achieve their dreams, our
country becomes more
prosperous. We all share
the benefits associated
with improved health,
happiness and well-being.

access to universal health care.
Unfortunately, not all Canadians
equally benefit from that basic right to
health care. Access to a doctor or hospital does not guarantee good health;
social conditions and income directly
affect our well-being. The 15 per cent of
Canadians living in poverty – a population disproportionately comprised of
women, children, indigenous peoples
and those experiencing a disability –
are more likely to suffer poor health
and die sooner.
So, as a gift to our country in its
sesquicentennial year, it is time to take
a stand against this inequality. Pervasive poverty has a negative impact
on us all – it affects children, their
nutrition, and their ability to learn and
grow; it makes our communities less

inclusive; it drives up costs for health
care and infrastructure; and it limits
our country’s economic growth and
competitiveness.
Our identity as a country is built on
compassion and caring, where we all
do our part to ensure that no one is left
behind. At United Way, we believe in
being a vehicle for this generosity and
a force for change in our local communities. We bring people together to
create opportunities for all Canadians
to reach their full potential. Together
with donors, volunteers and partners
across the country, we move people
from poverty to possibility.
We also believe in the critical importance of public policy as a driver of
social change. United Way has long
worked closely with municipal and

HABITAT FOR HUMANITY

Affordable homeownership changes lives

M

arjorie White, a recently
divorced mother holding
down several part-time jobs,
was attending university and struggling to pay the rent in a gritty Winnipeg neighbourhood when she found
a note in her mailbox about Habitat for
Humanity. That note changed her life
and those of her three children.
When Ms. White contacted Habitat
for Humanity, she found she was eligible to apply for a Habitat home and
soon became a proud Habitat homeowner. As part of the homeownership
program, Ms. White had to complete
500 hours of volunteering. It took a
year or two before she could move
into the home, and during that time
she completed several courses with
the non-profit organization, covering
subjects like budgeting and homeownership responsibilities.
“Some people think a Habitat house
is for free – that they give you a house
and you walk off into the sunset. That’s
not true,” says Ms. White.
Habitat homeowners invest 500
hours of “sweat equity” into their
house and the houses of others and
then pay a no interest, no downpayment mortgage, geared to income.
Affordable homeownership changed
her life, says Ms. White.
“I loved paying my mortgage; it
meant I was a homeowner. I had the
key to the door, and it gave me a sense
of self-respect and dignity,” she recalls.
After completing university, she
started working as a Grade 1 teacher
and later qualified for a traditional
mortgage and was able to pay out her
Habitat mortgage. This allowed Habitat
to reinvest that money into building

“I loved paying my
mortgage; it meant I was
a homeowner. I had the
key to the door, and it
gave me a sense of selfrespect and dignity.”
Marjorie White

more homes for low-income families.
Recently a happy coincidence
brought Ms. White’s story full circle. At
the annual general meeting of Winnipeg’s Centennial Community Improvement Association, she was elected
to the board of the organization that
strives to create a safe, healthy and
vibrant community. This year she was
the recipient of a Manitoba Education and Training Teaching Excellence
Award, and together with her family
won the Volunteer Family of the Year
Award through Volunteer Manitoba.
Meanwhile, the Jones family in
Oshawa has just begun its journey to
move into a Habitat home. Terri Jones
became aware of the organization
when she was completing a project

as part of a training course. Ms. Jones
says her family of four currently lives
in a rented split-level house, and her
husband, George Jones, who was
diagnosed with multiple sclerosis
13 years ago, has difficulty moving
around the home.
“The house is being built – we drive
past it, the roof is being put on,” says
Ms. Jones. It is one of 24 houses that
will be built on the site of a former
factory. “We hope to move in by the
end of summer,” she says.
The house will change the lives of
the Jones family too.
“George will be more independent
living in a single-level home, and there
will be more space for our teenage
children,” she says.

Left: Marjorie White later qualified for a traditional mortgage and was able to pay out her Habitat mortgage. Right:
Terri and George Jones often drive by the building site – they hope to move in by the end of summer.
HABITAT FOR HUMANITY MANITOBA (LEFT), HABITAT FOR HUMANITY DURAM (RIGHT)

provincial governments to create solutions to poverty in local communities.
Our federal government has now made
a commitment to tackling the issue
nationwide with the development
of Canada’s first Poverty Reduction
Strategy. This can serve as a powerful
catalyst for change.
To ensure its success, United Way
believes that this strategy must address
four key themes – prosperity, opportunity, inclusion and reconciliation. When
all Canadians have the opportunity to
contribute meaningfully to society, to
feel included in the fabric of our communities and to achieve their dreams,
our country becomes more prosperous. We all share the benefits associated with improved health, happiness
and well-being.
We cannot achieve these aims without recognizing past injustices committed against the indigenous peoples
of Canada. Together, we must take
proactive steps to address the unacceptable impoverishment and marginalization resulting from these actions. It
is critical that we work to rebuild trust,
understanding and respect among all
Canadians.
So what can we do to fuel this
change? First, we can take responsibility. The liberties we proudly earn
through the Charter of Rights and Freedoms come with an obligation to help
others in our communities. We can all
play a role in making our country more
prosperous and inclusive for everyone
– this is the starting point for change.
We can also speak up. We can contribute our ideas to Canada’s Poverty
Reduction Strategy through government consultation and online conversation. Discussing poverty with our
friends, family and neighbours can
help to change our collective view of
the issue. Please join United Way in
our efforts to ensure that the national
plan to tackle poverty benefits from
the collaboration, expertise and unique
insights of all Canadians.
Finally, we can get involved. Lending our time and talents as volunteers
provides local organizations with the
resources they need to help our most
vulnerable. We can donate to a nonprofit that is breaking down barriers
and creating opportunities for everyone to be included in our communities.
Or we can simply lend a helping hand
to someone we know who may be
experiencing hardship.
I want to raise my daughter in a country where we all succeed and where no
one is left behind. My Canada is one
where future generations can continue
to take pride in the place they call
home. Join me, as proud Canadians,
in our collective work to address poverty. Together, we can build a stronger
Canada. Together, we are possibility.

FROM AFP 1

Culture: Donors expect to be involved
“As communities and as a country,
we must innovate and find creative
ways to give,” he said. “Giving, after
all, is a form of nation-building – that
which puts people first. Let’s continue
to use our talents, our expertise, our
energy to create a new national approach to understand and motivate
giving in Canada,” he says.
Dr. Krishan Mehta, president of the
Association of Fundraising Professionals, Greater Toronto Chapter and
one of the speakers at the Governor
General’s conference sees this gathering as a rare opportunity to exchange
ideas about how Canadians are taking
a leadership role on the global stage
when it comes to giving.
“Canada is an important international player when it comes to philanthropy because of our diaspora communities. First- and second-generation
immigrants, in particular, are giving
both domestically and ‘back home’

“Giving and volunteering
help anchor one’s place
in their new homes,
particularly for immigrants.
In this regard, philanthropy
is turning into a marker of
citizenship.”
Dr. Krishan Mehta
is president of the Association of
Fundraising Professionals, Greater
Toronto Chapter

in major ways. These local and crossborder gifts show that Canadians
are truly invested in building their
communities. The Governor General
has brought together people from all
over the country to carefully explore
how to leverage these opportunities,”
says Dr. Mehta.
Mr. Decksheimer agrees. “I’m seeing
a Governor General who is looking at
how Canadians are giving and examining ways to encourage support in the
community, because one of the ways
we can showcase our nation as a caring
country is to explore how we celebrate
the diversity of philanthropy in every
aspect of life,” he says.
While the underlying philosophy
of philanthropy in Canada remains
constant, technology is changing the
way people participate in giving, says
Mr. Decksheimer.
“For example, technology allows
donors to see more clearly than ever

how their gifts are making a difference,
he adds. “It’s giving the charitable
sector access to information that was
previously very difficult to pull together.
That’s going to become a hyper-trend
over the next few years as charities
continue to adapt to how to share information in a community that expects
them to share that information.”
Dr. Mehta believes that people give
as a way to express their sense of
belonging as well.
“Giving and volunteering help anchor
one’s place in their new homes, particularly for immigrants. In this regard,
philanthropy is turning into a marker
of citizenship,” he says.
Ms. Willson says another key emerging trend is that Canadian donors want
to solve issues rather than simply fund
organizations.
“People are still generous and want
to support their communities, but the
ways to participate are broader than

they used to be and donors expect to
be involved. They expect collaboration
and desire impact,” she says.
Ms. Willson says fundraisers need
to ensure that every gift has impact,
which is often defined differently by
different donors.
“Whether it’s $20 to a family in need
or a large gift to a research institution,
donors will have different expectations, but in all cases they want to feel
good about what they have given,”
she adds.
All this is leading to what Mr. Decksheimer describes as “a vibrancy” in
the non-profit sector that has been
growing for years.
“I’m hearing from colleagues and
friends and others that they’re feeling
the same thing,” he adds. “This is a
time for us to celebrate the amazing
work that donors are doing to help
transform our communities and our
nation.”

WHERE “IT HURTS”
means

LAUGHING UNTIL
IT DOES
Where kids with cancer can just be kids.
OochIsMyPlace.ca
416-961-6624, ext. 251 | smacintyre@ooch.org | 464 Bathurst St. Toronto, ON M5T 2S6

In 1951, the new Hospital for Sick Children opened its doors. It was
the world’s biggest children’s hospital, and a huge achievement for
Toronto, and Canada. Post-depression, and post-war, the public
had understood that the possibilities for children’s health
couldn’t be limited by a too-small, outdated building.
Our community rallied to SickKids, exceeding our fundraising goal.
During a week-long open house, 85,000 people, passionate about the
hospital they’d built, lined up to tour it. SickKids was the achievement
of all of us. We’ve done it before. And we’re poised to do it again.
fundtheﬁght.ca
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PHILANTHROPY IN CANADA
WEST PARK FOUNDATION

Vision for a new West Park hospital taking shape

M

ore services required by an
aging population and an
increase in the prevalence
of chronic disease and comorbid
conditions are driving plans to build a
new state-of-the-art hospital building
and expanded indoor and outdoor
therapy space at Toronto’s West Park
Healthcare Centre.
West Park, located on a scenic
27-acre campus on the Humber River,
will add new services to those it
already offers.
“Our vision is to create an integrated campus of care that truly acts
as a model for the future, for patient
care, education and research,” says
West Park’s CEO Anne-Marie Malek.
“ We s t P a r k Fo u n d at i o n h a s
embarked on an ambitious campaign
to raise $80-million to support the
capital costs of the new hospital,”
says Joanne Cole, CEO of the foundation. “It is a phased campaign,
with the first phase seeking to raise
$50-million by the end of 2021, the
expected completion date of the new
hospital.”
“As a specialized rehabilitative
centre, not only do we provide rehabilitative services to individuals who
have had an acute care admission
and who need rehab in order to
return to a community setting, we

“We treat the most COPD
in-patient rehab cases in
the province of Ontario.
COPD is the third-leading
cause of death worldwide,
and we know that only
about five per cent of COPD
patients in Canada who
could benefit from respiratory rehab actually have
access to it.”
Anne-Marie Malek
is CEO of West Park Healthcare Centre

West Park CEO Anne-Marie Malek with Lorraine LeBlanc, one of the hospital’s respiratory outpatients.
WEST PARK FOUNDATION

also offer direct access to rehabilitative services for individuals who are
living in a community setting,” says
Ms. Malek. “We help patients get

their lives back.”
Originally founded in 1904 as the
Toronto Free Hospital for the Consumptive Poor to treat people with

UNITED CHURCH OF CANADA

United Church supports innovative outreach projects

T

he United Church of Canada
Foundation supports a variety
of projects including programs
that range from nurturing reconciliation in Beausejour, Manitoba, to
exploring ways to engage millennials
in the church in a Calgary neighbourhood.
The United Church of Canada is the
country’s largest Protestant denomination and ministers to more than
two million people in about 3,000
congregations across the country.
The foundation is dedicated to supporting the work of the church and

The United Church of
Canada ministers to
more than two million
people in about 3,000
congregations across the
country.

The funding will enable the congregation to work toward engaging the
young adults through multiple strategic approaches including: a robust
online-social media engagement
plan, a focussed effort on initiating
deeper friendships and spiritual care
relationships with millennials both
inside and outside the congregation,
the development of a millennial-specific spiritual formation track within
the broader ministry programs of
the church, and participation in local
projects reflecting justice, communitybuilding and acts of charity/kindness.

its initiatives. Through bequests and
outright gifts, generous donors to the
church and the foundation provide for
the future of church by creating trusts
and endowments.
The foundation’s grants help United
Church organizations undertake new
and innovative projects that fulfill the
mission and vision of the church as
well as fulfilling the wishes of donors
who provided specific instructions
on how their funds were to be used.
The outreach to millennials in Calgary is part of the foundation’s support for its New Ministries initiative.

do you know
what your donation
looks like?

tuberculosis (TB), West Park retains
its focus on respiratory health. The
hospital still treats people with TB
and is also a major centre for patients
with chronic obstructive pulmonary
disease (COPD).
“We treat the most COPD in-patient
rehab cases in the province of Ontario.
COPD is the third-leading cause of
death worldwide, and we know that
only about five per cent of COPD
patients in Canada who could benefit
from respiratory rehab actually have
access to it,” she says.
The new hospital, with a 20 per cent
increase in the number of beds, will
enable West Park to expand its services to include dialysis and a geriatric
day program. “We believe that the
expansion of our geriatric services
will help avoid acute care admission
and help people remain in the community for as long as possible,” says
Ms. Malek.
Work on the site is expected to start
in 2018 with completion scheduled
for 2021 and a move-in date in 2022.
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Come in

Help shape our future
For over 300 years, generous Presbyterians have helped lay
Canada’s foundation by contributing to education, health care
and justice. James Naismith, the inventor of basketball; author
Lucy Maud Montgomery; the Honourable George Brown, a father
of confederation and founder of the Globe and Mail; and three
prime ministers were Presbyterians. Manitoba, Queen’s and
Dalhousie universities are Presbyterian legacies.

At 19, Maimoona was living in a shelter and feeling hopeless
about her future. Thanks to someone like you, she is now reaching
for new dreams.
Watch her full story, and help ignite the possibility of a better life
for people in your community.

Building on this rich history, over 800 Presbyterian congregations,
worshipping in over 20 languages, are serving communities in
Canada and around the world. Working together, Presbyterians are
involved in food banks, affordable housing, Out of the Cold, music,
worship, refugee sponsorships, environmental action, fair trade,
after-school programs, healing and reconciliation with Indigenous
peoples, interfaith dialogue, disaster response and so much more!

unitedway.ca/possibility
#WeArePossibility

presbyterian.ca | 1-800-619-7301
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Visit globeandmail.com/adv/nationalphilanthropyday2017

VGH & UBC HOSPITAL FOUNDATION

Philanthropists can impact how the health-care
system functions

I

Left: A surgeon at work in one of the hybrid operating rooms at Vancouver General Hospital. Right: New operating rooms at VGH will be designed to
accommodate new technology and equipment. KENT KALLBERG/VGH & UBC HOSPITAL FOUNDATION (LEFT), VGH & UBC HOSPITAL FOUNDATION (RIGHT)

“Philanthropists are often
businesspeople who have
earned their money the
hard way and are looking
for return on investment.
We have to be good stewards of their gifts, and there
has to be a really solid
return on that investment.”

replacement. The only way we can
really improve things is by actually
separating the emergency surgery
from the planned surgery, then we
get the efficiencies in the scheduled
elective work, and we still have the
capacity to take care of the emergencies,” he says.
The new ORs will achieve this
objective by consolidating the predictable, scheduled cases for the

Dr. Marcel Dvorak
is associate senior medical director,
Vancouver Coastal Health

ONLINE

MARCH OF DIMES CANADA

Focus on stroke survivors
The March of Dimes Canada’s focus on Stroke Recovery Month in May shows
how the charity has evolved from its beginnings in 1951 when it was established to fundraise to find a cure for polio. Now the organization serves 75,000
Canadians living with a wide range of disabilities, including stroke survivors.
“Every 10 minutes, someone in Canada has a stroke,” says Mary Lynne
Stewart, March of Dimes Canada’s (MODC) national director of fund development and communications. MODC’s Stroke Recovery Canada (SRC) program
helps stroke survivors and their families adjust to their “new normal,” says
Ms. Stewart.
MODC helps stroke survivors reclaim their independence and their sense
of community through direct services, providing information and advocacy
programs. These services vary across the country and range from hospital
visits, linking survivors to support groups like Peers Fostering Hope and
making the community aware of its Caregiver’s Guide to Stroke Recovery.
The Peers Fostering Hope group is based on a stroke survivor visiting a
person who’s just had a stroke.
“That is so key; the visitor brings a unique perspective when they meet
with a stroke survivor because they have experienced it themselves,” says
Ms. Stewart.
“If there’s a way to interface with someone with a physical disability,
March of Dimes Canada tries to be there in their community. We put people
back to work; we modify people’s homes and vehicles. We aim to educate
people and help them get assistive devices. Depending upon the part of the
country where we can serve people, sharing vital information can change
someone’s life.”

For more
information
about the
Association of
Fundraising
Professionals
and how
you can get
involved, visit

afpnet.org

nnovation and technology are
driving changes in the delivery
of health-care services, and philanthropists can impact how the
health-care system functions, says
Dr. Marcel Dvorak, Vancouver Coastal
Health associate senior medical
director.
The Future of Surgery project,
which includes a commitment to
build 16 new state-of-the-art operating rooms at the Jim Pattison Pavilion at Vancouver General Hospital
(VGH) and an upgrade at VGH’s sister
site – UBC Hospital, is an opportunity
to contribute to that change.
The VGH & UBC Hospital Foundation has launched a campaign to
raise $60-million for the project. The
Future of Surgery campaign will also
include a 40-bed unit for care before
and after surgery, new communication systems and upgraded infrastructure. At UBC Hospital, a high
acuity unit and enhanced inpatient
units will be added.
But philanthropy comes with certain expectations.
“Philanthropists are often businesspeople who have earned their
money the hard way and are looking
for return on investment. We have to
be good stewards of their gifts, and
there has to be a really solid return
on that investment,” says Dr. Dvorak.
That return will be evident in the
Future of Surgery’s new way of providing surgical services.
“The operating rooms are better
configured. They’re all state-of-theart rooms with state-of-the-art infection control and airflow systems.
The space configurations are safer.
The kind of equipment that we can
bring into the operating rooms, such
as radiology and CT scanning equipment – to make surgery safer – can
now occur in these bigger, better
configured rooms,” he says.
The new ORs will increase capacity
at VGH, improve access to surgical
services and reduce wait lists.
“The volume of emergency work
– 52 per cent of the work that’s
currently being done in the VGH
OR is unscheduled emergent work
– makes it very disruptive to the
person who’s been waiting to get
a scheduled operation such as a hip

third floor and UBC Hospital, while
the emergency and major surgeries
such as transplants, brain and cancer
surgeries will take place on the second floor [at VGH].
“It takes a lot of planning to make
sure that surgery is available right
when you need it. Our hospitals can
do this. But not without our help,”
says David Rowntree, Future of Surgery campaign chair.

Dr. Dvorak, who describes himself
as being in the “second half of my
career,” looks forward to doing surgery in a third floor OR in 2021.
“One of the things I’ve recognized
is if you bring in really, really good
people, and I think we’ve got some
really good people on the planning
side of this, you can run them to
those targets. They will get it done,”
he says.

Create Impact
for Your Cause!

The Association of Fundraising Professionals (AFP)
serves both the giving public and charities that
provide critically needed programs and services in
Canada and around the world.
If you’re a donor or volunteer, ﬁnd out how to
make your gifts go further to create greater impact.
If you’re a fundraiser, join AFP and learn
new ideas for changing the world.

At West Park
Healthcare
Centre, we
help patients
reclaim their
lives and
realize their
potential.

Go to afpnet.org
for more information
westpark.org

Association of Fundraising P rofessionals
250 King St East, Ste 412, Toronto, Ontario M5A 4L5
416-941-9212 | afp@afpnet.org | afpnet.org
facebook.com/AFPFan
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PHILANTHROPY IN CANADA
THE HOSPITAL FOR SICK CHILDREN

Campaign aims to keep SickKids at the forefront
of pediatric health care

T

he Hospital for Sick Children
(SickKids) in Toronto is at
an important crossroads: its
research facilities are cutting-edge,
but its clinical space can’t keep pace
with the demands of 21st century
medicine. Investments in physical
infrastructure are urgently needed
to ensure future generations of children receive the best care available,
says Ted Garrard, CEO of SickKids
Foundation.
Many of the existing facilities are
technologically and functionally outdated and more expensive to maintain
than to replace, he says.
“We need facilities that accommodate the latest technology and equipment available and that provide for
state-of-the-art infection control and
patient safety measures. As well, we
need new spaces to better support the
family-centred care model inherent to
SickKids,” adds Mr. Garrard.
The vision for SickKids reimagines
the entire campus, which covers two
city blocks in Toronto, and is expected
to take about 10 years to complete.
During that time, the existing hospital will continue to deliver care to
patients and families.
The redevelopment plans include
a new Patient Support Centre on the
eastern side of the campus, on Elizabeth Street, linking the Peter Gilgan
Centre for Research and Learning
with the SickKids atrium building,
where the majority of in-patient care
currently takes place.
In addition, a new Patient Care Centre will be built on the western side
of the campus on University Avenue.
This will house high-acuity care areas
like the neonatal intensive care unit
and critical care unit.
As the foundation prepares to
launch one of Canada’s largest-ever
health-care fundraising campaigns
later this year, it is inspired by its history and the community spirit that
resulted in building the hospital at 555
University Avenue. In 1951 when SickKids opened its doors, 85,000 people,
passionate about the hospital they’d
helped build, lined up for a tour.
But SickKids’ roots go back to 1875
when Elizabeth McMaster and a group
of forward-thinking women opened
the first Hospital for Sick Children,
says David Wright, a historian and
author of the recently published SickKids: The History of the Hospital for
Sick Children.
That hospital was taken over by
newspaper baron John Ross Robertson, who put his energy and financial
resources behind a new hospital on

GLOBAL PROFILE

Building capacity
in global
pediatric health

College Street, Toronto. Opened in
1892, the hospital recorded many firsts
including the first X-ray machine and
the first pasteurization plant in Canada
and, Mr. Wright notes, the invention
of Pablum. Royalties from the sale of
this children’s cereal were funnelled
back into research.
Immediately following the Second
World War, a major fundraising campaign, then the largest in Canadian
history, was launched to build the
hospital on University Avenue, says
Mr. Wright.
The fundraising campaign was very
progressive for its time, he adds. All
levels of government made contributions, and Toronto’s wealthiest
and most influential citizens were
approached for financial support.
“But what was really innovative
was the campaign leaders’ decision
to avoid the door-to-door fundraising model of the time. Instead the
campaigners went to companies and
asked them to create their own fundraising committees,” says Mr. Wright.
Firms like Ford, General Motors,
General Electric and Inco in Sudbury
all established internal fundraising

SickKids is a major player on a
global scale when it comes to
advancing children’s health, and
that global profile attracts medical
talent from every corner of the
world, says Ted Garrard, CEO of
SickKids Foundation.
“It’s a lesser-known fact that
SickKids trains thousands of fellows
from all over the world – last year
alone, more than 70 countries were
represented. These fellows return
to their home countries after completing their training at SickKids,
bringing new knowledge back to
their colleagues and the children
and families they care for. This is
a powerful and meaningful way to
build capacity in pediatric health
around the world,” he says.
“These fellows become advocates for SickKids, for both our
medical expertise and our brand.
When they return to their home
countries, they tell stories about
their experiences at SickKids, and
this helps build awareness of our
cause internationally; it can also
serve as a source for donor prospects beyond Canada,” he adds.

Top: When it opened in 1951, SickKids had beds for 635 patients. Above: A
brand new Hospital for Sick Children under construction after the Second
World War. SICKKIDS FOUNDATION
committees. The money they raised
was then donated to the campaign,
he says.
Mr. Wright highlights the symbiotic
relationship between the community
that is served by SickKids and the
hospital itself.
“People give to the hospital if they
feel that they have benefit from it,

they have a stake in it, a sense of
ownership. ‘This is our hospital.’ This
is something that generations of
Torontonians have been served in,
have worked in, have volunteered in,
have given money to. That dynamic is,
I think, one of the key ingredients to
how SickKids has been so successful
in the last 140 years,” says Mr. Wright.

In the same spirit, the foundation
will develop a campaign for the 21st
century to meet its ambitious target
of $600-million. The entire project is
expected to cost more than $1-billion.
“Such a significant initiative requires
multiple funding sources. We will
embark on a comprehensive fundraising campaign that will be supplemented by a fundraising-funded
debenture and government support,”
says Mr. Garrard.
“As was the case in the 1940s campaign, we invite everyone to support
us to build a new SickKids. We’ll need
a transformational level of support
from individual philanthropists, corporate partners and their employees,
proceeds from events and donations
via digital channels that appeal to
newer, broader audiences.
“This is a once-in-a-lifetime opportunity to keep SickKids at the forefront of
pediatric health care,” he says.

WORLD WILDLIFE FUND CANADA

Communities are the best long-term protectors of nature

A

s World Wildlife Fund Canada
marks its 50th anniversary, it
is well positioned to play a
leadership role addressing the issues
affecting the health of the country’s
oceans, fresh water reserves and
the impact of climate change on the
Arctic, says WWF-Canada president
and CEO David Miller.
These issues will require solutions
reached through collaboration, building on the philosophy of community
engagement and partnership as
parts of a 21st century approach, he
says, and support from individuals
and organizations across the country
will be critical.
“Communities are the best longterm protectors of nature if they can
be engaged in ways that ensure their
needs are met as well. Rather than
only engaging governments and
trying to get a line drawn on a map,
engaging communities so they’ll be
the protectors of nature for the long
term builds on the way WWF-Canada
works,” adds Mr. Miller.

“We know the challenges are more
serious than ever before. The rate
of decline of populations of wildlife
is tragic. If we don’t change our
behaviour, by 2020 two-thirds of
the populations of wildlife will have
disappeared globally from the 1970
baseline,” he says.
Continued support will help the
organization build on the significant
progress made in the first 50 years
of its mandate to protect the future
of nature.
“Our donors and partners have
helped make a very large impact
in helping protect places and the
wildlife that inhabit them: more
than 250 million acres, protected,
conserved or sustainably managed.
We’ve also been involved in 770 species recovery projects and improved
sustainability for more than 30 species, including peregrine falcons and
wood bison,” says Mr. Miller.
The focus now is on the next 50
years, and by supporting WWF-Canada Canadians can help create condi-

Canadians have

50,000

strokes annually
March of Dimes Canada
is here to help —
After Stroke.

“When I talk to other
survivors, I urge them
not to give up. I tell them
there is life after stroke.”

Help us continue
supporting stroke
survivors. Please consider
a gift in your will.

Tom Rideout

www.marchofdimes.ca

Stroke Recovery Canada Participant

Charitable Registration: BN 10788 3928 RR0001

Left: WWF-Canada is working to support the recovery of the northern cod. Right: WWF-Canada has improved
sustainability for more than 30 species, including wood bison. GILBERT VAN RYCKEVORSEL/WWF-CANADA (LEFT), GLOBAL
WARMING IMAGES/WWF (RIGHT)

tions to reverse the steep decline of
wildlife. That means: 10 per cent of
Canada’s oceans given meaningful

protections, up from 1 per cent currently; engaging Canadians to build
healthy and resilient freshwater

Leave a Legacy that’s
a Testament to your Faith
Focusing on the future together... Make a planned gift that
supports the ongoing work of your beloved United Church
Please call a personal Gift Planning Consultant at 1 866 340-8223 x3410,
email us legacy@united-church.ca, or visit us: unitedchurchfoundation.ca

ecosystems that sustain nature and
people; responsible development
solutions that conserve wildlife and
critical habitat; Canada running on
100 per cent renewable energy that’s
habitat friendly by 2050; at least one
in 10 Canadians actively involved in
hands-on wildlife habitat improvement; and low-impact sustainable
fisheries.
Creating sustainable fisheries is
an example of how WWF-Canada
works. The environmental non-governmental organization has partnered with fish harvesters, seafood
buyers and governments in a multistep process geared to bringing back
the northern cod population, which
has been under a fishing moratorium
since 1992, and achieving the sustainability benchmark set by the Marine
Stewardship Council.
“If we’re able to help the northern
cod recover and have that fishery
change to sustainable practices, it
will send a lesson around the world
of how community, government
and industry can work together with
respect for nature,” Mr. Miller says.
“Because in this case, if you protect
and nurture nature, you’re nurturing and protecting communities and
their jobs.”

